
DMA Final Project Semester 2 
 

In the digital media industry, it is likely that you would be required to create a variety of digital 
projects for a client that promote either an event, product, or service that a company offers their 
customers. In this final, you will have the option to choose what type of Digital Media Art project 
you would like to create for a client. It is very important to keep a clearly communicated 
message as well as the target audience in mind while preparing their end product.  
 
Directions: 
Choose one of the following Digital Media Arts projects options to complete for your final in this 
class. (Your choice may be based on project preference or what type of software you have 
accessible at home.) The project must follow the outline listed below, and be professional and 
usable by a client. Once your project has been completed, you will be turning it in on Google 
Classroom. Remember to demonstrate a level of professionalism and originality! Have fun and 
enjoy creating! 
 
Project Option #1: Social Media Marketing Ad Campaign 
 
(Use Adobe Photoshop, Adobe Spark, Canva) 
You will create a graphic ad campaign for an event, product, or service that a company is 
promoting. You can create it for a current or fictitious company. All graphics must include an 
image and text (please remember to incorporate principles such as balance, contrast, color, 
line, emphasis, etc.) 

● Instagram-this can be a graphic for either an Instagram Post (1080 x 1080px) or 
Instagram Story (1080 x 1920px)  

● Facebook graphic post- (1200 x 630px) 
● Twitter post- (1024 x 512px) 
● Include a marketing message that could be used to post with each platform. 

 
 
Project Option #2: Video for YouTube 
 
(Use Adobe Premiere Pro, Adobe Spark Video, iMovie, Windows Movie Maker, or any other 
editing software you have access to) 
You will record a 1-2 minute “How-To” video that could be posted on YouTube. In this video, 
you will demonstrate how to perform a simple task. How-to videos are a staple on company 
websites, YouTube, Vimeo, etc. They are used to teach how to use new products, explain new 
concepts, or promote a company. This project will provide evidence you have mastered the 3 
phases of production including various camera shots/angles, filming techniques, and editing. No 
matter how small a video production is, these along with innovative, unique story ideas are key 
to any successful YouTube channel.  
 
 



 
 
Project Option #3: Podcast Script/Recording 
 
(Use audio editing software to record and edit-Adobe Audition, Adobe Spark Video, 
Audacity) 
For this project, you will be required to write a script and record a 1-2 minute podcast. 
You may choose any topic you like: a personal story, a hobby, a review, a discussion or 
interview. Be creative and have fun with this. If you are struggling to think of an idea, research 
various podcasts that are out there for inspiration. Remember, it should be a particular topic 
targeted to a particular audience. The story must adhere to a podcast story structure (beginning-
intro., middle, and end-conclusion). 
 

1. Write a script (using the attached template) 
 

2. Create the podcast using audio recording software 

3. Narrate and record the podcast based on the script 

o Do not just read it, convince your audience you know your stuff! 

2. Add music or audio under the narration 

o Adjust fading and volume to support the podcast. 

 

Due Date:  It needs to be uploaded to Google Classroom and turned in 
by 12:00pm on Friday, 5/29 (for seniors) or Wednesday, 6/3 (for 9th-
11th graders).  

 
 


